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Ozet

Modern insanin hayatinda vazgecilmez bir ara¢ olan internet bilgi saglamasi ve eglendirmesinin diginda
ihtiyaclarin karsilanmas: agisindan da dnemli kaynaklardan biri haline gelmistir. Insanlar ulasim,
beslenme, giyinme gibi ihtiyaglarini karsilamanin yani sira eglenme ve dinlenme amaciyla ortaya gikan
turizm ihtiyag¢larini karsilayabilmek i¢in interneti kullanmaktadirlar. E-ticaret siteleri de tiim ihtiyaglarin
kolayca karsilanabilmesi amaciyla kiiresel bir pazar yeri olarak kurulmuslardir. Turizm ise heniiz
kendisine e-ticaret sayfalarinda yer bulamamistir. Bu nedenle turizm {iriinleri e-ticaret sitelerinde
satilirsa hem igletmeler hem de potansiyel turistler agisindan ne gibi gii¢lii yonler, zayif yonler, firsatlar
ve tehditler sunar sorusuna yanit bulmak amaciyla bu ¢aligma yapilmistir. Arastirma amacina uygun
olarak SWOT analiz yontemi tercih edilmistir. Yapilan analiz neticesinde e-ticaretin turizm igletmeleri
acisindan iiriin listeleme, isletme giderlerini azaltma gibi giiclii yonleri oldugu sonucuna ulasiimistir.
Rekabet etmenin zorlugu ve giivenlik sorunlar1 zayif yonler olarak goriiliirken hizla biiyiime, hedef
kitleyi yakalama kolaylig1 e-ticaretin firsatlar1 olarak karsimiza ¢ikmaktadir. Turistik iirliniin e-ticaret
sitelerinde satilmasi konusu potansiyel turistler agisindan degerlendirildiginde ise ayni anda ¢ok sayida
iriine ulasma ve en uygun {rini kolayca satin alma olanagi en giiclii ydnler olarak
degerlendirilmektedir. Bununla beraber giivenlik sorunlari ve yiiz yiize bir muhatap bulunmamasi gibi
olumsuzluklar da e-ticaretin zayif yonleri arasinda gosterilmektedir.
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SWOT ANALYSIS ON SELLING TOURISTIC PRODUCT ON E-COMMERCE
SITES

Abstract

The internet, which is an indispensable tool in the life of modern people, has become one of the
important sources in terms of meeting the needs besides providing information and entertainment.
People use the internet to meet their needs such as transportation, nutrition and clothing, as well as to
meet their tourism needs for entertainment and rest. E-commerce sites have also been established as a
global marketplace in order to meet all needs easily. Tourism, on the other hand, has not yet found a
place in e-commerce pages. Therefore, this study was conducted to find out what strengths, weaknesses,
opportunities and threats it presents for both businesses and potential tourists, if tourism products are
sold on e-commerce sites. SWOT analysis method was preferred in accordance with the research
purpose. As a result of the analysis, it has been concluded that e-commerce has strong aspects such as
product listing and reducing operating expenses in terms of tourism businesses. While the difficulty of
competing and security problems are seen as weaknesses, rapid growth and the ease of capturing the
target audience are the opportunities of e-commerce. When the issue of selling the touristic product on
e-commerce sites is evaluated in terms of potential tourists, the ability to reach a large number of
products at the same time and easily buy the most suitable product is considered as the strongest aspects.
In addition, security problems and negativities such as the absence of a face-to-face contact are also
shown among the weaknesses of e-commerce.
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