Ucgiincii Sektdr Sosyal Ekonomi Dergisi
Third Sector Social Economic Review
56(4) 2021, 2701-2714
doi: 10.15659/3.sektor-sosyal-ekonomi.21.11.1643

Research Article

The Role of Psychological Capital in Creating an Intrapreneurship Culture

I¢ Girisimcilik Kiiltiirii Olusturmada Psikolojik Sermayenin Rolii

Mehmet KIZILOGLU
Dr., Pamukkale Universitesi
Yonetim ve Organizasyon Boliimii
mkiziloglu@pau.edu.tr
https://orcid.org/0000-0002-6098-3980

Makale Gonderme Tarihi Revizyon Tarihi Kabul Tarihi
02.07.2021 08.11.2021 12.11.2021

Abstract

Intrapreneurship culture is imperative for the organization to maintain sustainability in terms of growth and
performance. At the same time, psychological capital is the set of strength and resources self-efficacy,
optimism, hope and resilience within an individual that helps to enhance their performance at the workplace.
Entrepreneurial culture plays an important role within an organization to have a competitive edge in the
dynamic business. In order to investigate more about the concept of intrapreneurship culture and
organizational key resource and strengths, the current study is intended to determine the effect of
psychological capital on intrapreneurship culture considering the case of the Turkish textile sector.
Questionnaire method is used in the study. The study has found that hope and self-efficacy are significantly
associated with an entrepreneurial culture. In conclusion, the study has found thought-provoking insights
regarding the relationship between psychological capital and entrepreneurial culture for organizations that
are working in a dynamic environment.
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0z

I¢ girisimcilik kiiltiirii, isletmenin biiyiime ve performans agisindan siirdiiriilebilirligini saglamast i¢in onemli
bir gerekliliktir. Ayni zamanda, psikolojik sermaye, isyerindeki performansini artirmaya yardunct olan ve
bireyin icindeki giic ve kaynaklar (6z yeterlilik, iyimserlik, umut ve dayaniklilik) kiimesidir. Dinamik
isletmelerde rekabet avantaji elde etmek icin olusturulan girisimcilik kiiltiiriiniin - oynadigi  rol
yadsinamamaktadir. Bu ¢alismada tekstil sektorii géz oniinde bulundurarak psikolojik sermayenin ig
girisimcilik kiiltiirii tizerindeki etkisinin belirlenmesi amaglanmistir. Calismada birincil veri toplamak
amaciyla anket teknigi kullaniimigtir. Calismada umut ve 6z yeterliligin girisimcilik kiiltiirii ile onemli dl¢iide

iliskili oldugu saptanmistir. Sonug olarak dinamik bir ortamda ¢aligsan isletmeler igin psikolojik sermaye ve
girisimcilik kiiltiirii arasindaki iligki hakkinda diigtindiiriicii ve 6nemli sonuc¢lar ortaya koymustur.

Anahtar Kelimeler: Psikolojik Sermaye, I¢ Girisimcilik, Orgiit Kiiltiirii, Tekstil Sektorii
Jel Kodlari: M10, M12, M14
Introduction

Intrapreneurship is known as highly important for companies in order to remain competitive in the
industry. In current economic environment of Turkey, intrapreneurship is used by Textile firms as a
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strategy for enhancing their competitiveness. This element helps the firms in creating a culture in which
employees can be encouraged to channel the key resources of an organization for developing new
products or services (Di Fabio & Duradoni, 2019). Hence, intrapreneurship is something which helps
employees in becoming change agents in organization, to bring about new ideas and to implement those
ideas successfully. This ultimately helps in enhancing business growth, because it provides an
environment which can bring and sustain innovation. The Textile companies nowadays give
considerable importance to those aspects which can help in creating an intrapreneurship culture, so that
talent of each employee can be exploited and most intrapreneurial employees can be attracted and
retained (Duradoni & Di Fabio, 2019).

Turkey like many other developed countries is putting considerable efforts towards intrapreneurship as
a vehicle for economic growth. The key focus is towards making country more modern and prosperous
within next 20 to 30 years (Gawke et al., 2017). For this reason, intrapreneurship is known as a strategy
which can help in achievement of this vision. However, to some extent, there exists a mismatch between
increase in intrapreneurial activities and low rates of success (Di Fabio & Saklofske, 2019). This is
mainly due to lack of access to capital, due to which intrapreneurs in textile firms are forced to start
ventures even without having inadequate resources. In most of cases, emphasis has been placed on
access to financial capital, however, it is important to note that business success is closely linked with
particular psychological attributes, which can basically help in moderating business success with the
help of key behaviors, like business leadership, networking, strong relationships and resource
management. In order to ensure long term success of businesses, it has become highly important to give
considerable importance to financial and material resources.

The key focus of present research is on investigating the role played by psychological capital in creating
an intrapreneurship culture. Based on previous studies conducted on key elements of psychological
capital, it has been found that self-efficacy as well as optimism are two key components of psychological
capital which can help in developing entrepreneurial behavior as well as success (Baluku et al., 2019;
Alessio etal., 2019). Although the role of entrepreneurship in societies has existed for several centuries,
the role of entrepreneurial behavior in operating businesses is a new concept (Kaplan and Goker, 2017).
Up till now, the focus of most of scholars has been on investigating the role played by economic capital,
which mainly includes financial resources and tangible resources on entrepreneurial success. However,
little attention has been given on the role played by psychological capital on creation of intrapreneurship
culture. The emerging market Turkey is one of the countries that has high entrepreneurship potential.
Enhancing the entrepreneurship potential highly relies on personality traits of individuals (Zengin and
Yiiksel, 2021). There are some studies which investigated the direct impact of psychological capital on
entrepreneurial success, like Newman, Schwarz and Borgia (2014) found that psychological capital
mediates the relationship between provision of micro-finance and entrepreneurial outcomes. However,
none of prior studies examined the impact of psychological capital on creation of intrapreneurship
culture. Hence, the current study has added value to the literature through investigating the role played
by psychological capital in creating an intrapreneurship culture.

This study aims at investigating the role played by psychological capital in creating an intrapreneurship
culture in case of Turkish textile industry. Following are key objectives of the study; to study the key
components of psychological capital in an organization, to understand the importance of psychological
capital for textile companies of Turkey, to analyze the impact of psychological capital on
intrapreneurship culture of Turkish textile companies.

1. Literature Review
1.1. Social Cognitive Theory

Social cognitive theory is a learning theory, based on the concept that individuals learn through
observing others. Such learnt behaviors are linked to personality of a person even though, it is agreed
by psychologist that an individual person builds his or her personality through the environment in which
he or she grows (Ozyilmaz et al, 2018). However, according to social cognitive theory, behavior of an
individual gets affected through interaction of three key determinants (Valsania et al., 2016). The first
determinant is person, which is linked with whether a person has a sense of self-efficacy and the degree
of self-efficacy towards behavior. The next determinant is behavioral, which is linked with the response
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received by a person after performing a behavior and the last determinant is environmental, which is
linked with the element of the environment which affects the ability of a person to successfully complete
a behavior (Schunk & DiBenedetto, 2020). The present research study has used this study in order to
understand that how self-efficacy which is an important aspect of psychological capital can affect
employees in terms of developing intrapreneurship behavior (Neessen et al., 2019).

1.2. Psychological Capital and Intrapreneurship Culture

The intrapreneurship culture consists of providing all key resources to employees, with the help of which
they can bring innovation and creativity in an organization. The intrapreneurship capital depends on the
aggregate capital possessed by an entrepreneur. This includes all psychological resources, through which
psychological capital is represented (He & Hui, 2020). In a psychological capital, the conviction of an
entrepreneur is included that that person is capable of starting a venture and the capacity of recognising
and utilising business opportunities. This type of capital includes confidence, trust, resilience, optimism,
hope and self-efficacy (Kim & Noh, 2016).

1.2. Self-efficacy and Intrapreneurship

Self-efficacy is known as a belief of a person in his or her capability as well as capacity of successfully
completing a provided task. It is clear that in the success of today's organizations, it is becoming more
and more important for employees to engage in the task of doing good things (Kiziloglu, 2018). In
accordance with Gao et al (2020), self-efficacy not only reflect the skills, but also the judgement about
what can be done by an individual through the possessed skills and capabilities. There is a significant
impact of self-efficacy on cognitive working of a person and it may affect the behavior of that person
towards the work. In addition to this, Gawke et al (2017) stated that self-efficacy can be considered as
a process of psychological change, which is being operated through changing expectations of people.
This is something referred to as confidence of a person, and this is most investigated element of
psychological capital in relation to starting a new business venture or bringing some innovation. This is
something which positively affects the entrepreneurial intentions as well as behavior of people. As
Puigmitja et al (2019) stated that with the help of high level of self-efficacy a person has strong beliefs
in his or her own abilities for successfully accomplishing a particular task. Hence, self-efficacy is one
element of psychological capital which is considered as highly important for motivating an individual
to bring creativity and innovation, which is ultimately important for intrapreneurship.

1.3. Optimism and Intrapreneurship

Optimism is another element of psychological capital, which is basically considered as a motivating
psychological force, through confidence in chances of positive outcomes are built (Lages et al, 2017).
Generally, intrapreneurs have high dispositional optimism, which means such people expect positive
results, even while having no rational justification for their expectations (Okun et al, 2020). Similar to
this, Turro et al (2016) found that when people have high tendency towards optimism, then they show
more chances of becoming entrepreneurs. This is such aspect of psychological capital, which helps an
individual in becoming successful and becoming able to take risks of finding external sources of funds.
Besides this, Bee Seok et al (2020) stated that such element of psychological capital is useful in case of
having high level of uncertainties, which ultimately plays a key role in creating an entrepreneurial
culture within an organization.

1.4. Hope and Intrapreneurship

According to Yemini et al (2016), hope is a motivational state of persistence towards key goals and it
also includes variation in path towards a goal for the purpose of attaining success. There are three key
foundations of hope, including; agency, goals, and pathways. This is consistent with Kim and Noh
(2016), who claimed that hope includes perceived capability of developing paths towards achievement
of desired goals and the capability of motivating oneself to utilise those pathways for achieving the set
objectives. These abilities play a key role for every entrepreneur in terms of ensuring persistency in
pursuing goals and for improving confidence as well as optimism of intrapreneur. In accordance with
Gao et al (2020), the capability of envisioning different approaches to challenging tasks results in
decreasing stress level of a person. When intrapreneurs have high level of psychological resource, then
they become successful in tackling stressful situations. In addition to this, Blanka (2019) stated that

2703



Kiziloglu, M., 2701-2714

when entrepreneurs have high scores on measures of hope, then they show more focus towards finding
alternative ways of addressing business challenges and pressure. Moreover, they show more positivity
towards success through focusing on achievement of goals and on various ways of achieving goals.
Hence, in order to be successful it is important for intrapreneurs to show positivity about chances of
gaining success.

1.5. Resilience and Intrapreneurship

Resilience is another element of psychological capital, which includes adoption of key risks.
Intrapreneurship is a process which mainly includes a person’s ability to take risks and to face threats
(Usman et al, 2021). With the help of strong resilience, a person becomes capable of moving towards
the desired goals. The resiliency is known as capacity of a person to effectively manage risks and
conflicts and adapting to positive changes (Okun et al, 2020). Turro et al (2016) stated that with respect
to positive psychology, resiliency includes a person’s ability of adjusting positively to challenging
events. When people do not show enough resiliency, then they generally face failure in their tasks. This
also negatively affects their job performance. So, the levels of resilience is something related positively
to the success of an entrepreneur.

2. Methodology
This part explains the methodological strategies of research opted to gain reliable insight on given topic.
2.1. Research Design

The researcher has chosen guantitative research method for the current research by keeping the objective
of research in mind. Quantitative research method is the method in which data is collected and
interpreted in form of values, facts and figures (Park and Park, 2016). Quantitative research approach is
considered best when studies have to be conducted on small sample and have to be generalized on larger
population. This research design is aligned with the research question and objectives of the study as well
(Snyder & Bish, 2018).

2.2. Population and Sample

As the research is based on Turkish textile sector therefore, to fulfil the objectives of the study,
employees of textile sector of Turkey are the total population of research. Research on whole population
is not possible due to higher costs and time constraints. To manage these limitations, sampling
techniques are used to select a purposeful sample from the targeted population. In the current research,
convenience sampling is used to select the size of sample. It is one of the non-random sampling
techniques which is used when sample frame is not easy to obtain (Cochran, 2007). It helps to obtain
the count of sample without much cost and effort. In the current research, researcher has used 10M rule
mentioned in the book of multivariate analysis. As the questions in the questionnaire are 28, this count
is multiplied with 10, thus, the research sample size is 280 (Hair, 2009).

2.3. Research Tool

As the current research is quantitative nature, questionnaire is used as research tool. Questionnaire is
closed ended; it doesn’t offer respondents to answer on a broad scope (Saunders, Lewis, & Thornhill,
2003). First part of questionnaire is based on demographic information which is based on age, gender,
education and year of experience at job. 2" part includes the questions related to phycological capital
and intrapreneurial culture. The current questionnaire is based on 1-5 Likert scale. 1 is for strongly
disagree and 5 is for strongly agree. This is an adapted questionnaire, only few statements have been
revised as per suitability of the present industry. The questions related to psychological capital are
adapted from the study of (Malone, 2010). The questions related to intrapreneurial culture are adapted
from the study of Hill (2003). There are 18 items related to independent variable and 9 items are related
to dependent variable.

2.4. Data Collection

An application was made for the permission of the Ethics Committee regarding the study and it was
stated that there was no objection in terms of ethics in the field study with the decision of the Ethics
Committee of Pamukkale University Rectorate, dated 31.12.2020 and numbered 2020/74. Author has
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collected data through an online survey and through personal survey as well. In personal survey, author
has visited few companies and obtained data personally while for online survey, google documents are
used for survey. Right data collection technique is also important for reliable and valid data collection
without any biasness (Saunders et al., 2003). Author has made sure that data is collected with consent
of respondents and their confidentiality is not compromised in any way. It helps to maintain the common
method variance as well. He has clearly instructed about the questionnaire so, there is less chances of
invalid data. 300 questionnaires were distributed and 280 has been obtained back. Response rate in the
current research is 93 percent which is very good. However, after considering for missing data and other
data related issues only 213 responses are considered for the analysis.

2.5. Data Analysis Techniques

Research has used multivariate analysis to analyze the given data of research. First of data management
is done by making SPSS sheet and doing data entry. Then, missing and invalid values are checked. In
the current data, there were no missing values. SPSS has been used to find the descriptive of the variables
(Hair, 2009). SmartPlIs is used to perform confirmatory factor analysis for checking model fitness,
reliability and different types of validities. Through structural model, regression coefficient is achieved
for testing hypothesis of the study (Field, 2013).

2.6. Structural Equation Model

The structural Equation Model (SEM) is a multivariate statistical technique that is being used by
researchers for analysing multiple structural relationships (Hair et al., 2011). There are two types of
SEM; Partial least square (PLS) SEM and Covariance Based (CB) SEM. PLS-SEM is more of a
regression-based model which is focused on minimising the variance of the endogenous constructs and
is considered more robust than CB-SEM. Therefore, PLS-SEM. However, prior to conducting SEM, a
number of preparatory actions must be completed.

2.7. Exploratory Models

To determine the reliability and validity of latent variables, they must first be investigated for reliability
and validity. Following that, a confirmatory factor analysis (CFA) is used to analyse the model's validity,
and then a Structural Equation Model (SEM) is used to investigate the model's structural aspects. Thus,
prior to modelling SEM, a few tests are used to evaluate latent variables. The first criterion is that an
average standardised loading of the indicator should be at least 0.7. At the same time, it would be ideal
if all indicators reach this level on their own, although this is not always possible. Following that, three
latent variable tests are used to analyse the underlying assumptions, including Cronbach's (standardised)
Alpha, which should be between 0.7 and 0.9 for the measurements in question. When these values are
low, it indicates that the variables are extremely divergent, but if the values are high, it indicates that
two or more measurements are possibly identical. Second is Composite Reliability, which is similar but
more advanced, and requires only a value more than 0.7 to be judged dependable. The next step is to
calculate the Average Variance Extracted (AVE), which must be more than 0.5 and must be positive.

2.8. Model Fitness

In a multiple regression model, F-test is used to test the fitness of the model. However, in the case of
PLS-SEM, there are four different criteria that are being used in the literature for testing model fitness.
Two of the sophisticated criterion include SRMR and NFI, whose threshold values are SRMR < 0.08
while NFI>0.90. Dijkstra and Henseler (2015) provided two goodness of fit model, including d_ULS
and d_G, which are commonly known as squared Euclidean distance and geodesic distance. These
models are used to compute the discrepancy between the correlation matrix, which is being implied by
the research model, and its p-value should be >0.05.

3. Findings of the Research

This section demonstrates the findings of the study. As suggested in the previous section, Smartpls is
used to conduct the analysis of the study.
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3.1 Descriptive and Demographic Analysis

The descriptive and demographic analysis explains the summary of respondents and its characteristics
such as sex, education, percentage of respondents with respect to sex etc. the table regarding the
demographics explains that 64% of the respondents were male and 36 % were female. Data is collected
from all those respondents who are educated so that he or she is able to self-respond to the questionnaire.
The average age of respondents is for male is 49.6 years and for the female is 41.5.

3.2. Factor Analysis

Cronbach's Alpha for the latent variables including; Hope, Optimism, Resilience, Self-efficacy and
Culture is 0.873, 0.863, 0.911, 0.887 and 0.912, respectively, which is acceptable but slightly excessive.
Similarly, the composite reliability (CR) is also within the range of the minimum requirement. The CR
of Hope, Optimism, Resilience, Self-efficacy and Culture is 0.920, 0.899, 0.932, 0.917 and 0.927,
respectively. All these CR values are higher than the benchmark value of 0.70. Further, the Average
Variance Extracted (AVE) of all variables under study are higher than the benchmark value of 0.50. For
instance, in the case of hope, the value of AVE is 0.793, whereas the lowest AVE is of culture with a
value of 0.682. This confirms the convergent validity of the data.

Table 1. Construct Reliability and Validity

Cronbach’s rho_  Composite Average Variance Extracted
Alpha A Reliability (AVE)

Intrpreneurial 0.912 0.949 0.927 0.682

Culture

Hope 0.873 0.913 0.920 0.793

Optimism 0.863 1.091 0.899 0.690

Resilience 0.911 0.947 0.932 0.734

Self-Efficacy 0.887 0.910 0.917 0.690

The discriminant validity is being tested through the HTMT ratio. As shown in table 1, the values of all
correlations are within the range of the HTMT criterion except for the correlation between optimism
and resilience.

Table 2. HTMT Ratio

Hope Intrapreneurial Culture Optimism Resilience Self-Efficacy

Hope

Intrapreneurial Culture 0.261

Optimism 0.416 0.154

Resilience 0.363 0.122 0.895
Self-Efficacy 0.421 0.294 0.545 0.562

Table 3 represents the test of model fitness. In accordance with the criterion of SRMR, the model fitness
value of SRMR is 0.068, which is below the benchmark value of 0.08. On the other hand, the p-value
of both d_ULS and d_G are highly non-significant since the p-value of both tests is >0.05. This is a clear
indication that the model under study is a good fit.
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Table 3. Model Fit

Saturated Model Estimated Model
SRMR 0.068 0.068
d_ULS 1.282 1.282
dG 0.594 0.594
Chi-Square 683.265 683.265
NFI 0.807 0.807
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The objective of the current study is to find the relationship between psychological capital and the
intrapreneurship culture of the Turkish textile sector. In the literature, various factors are associated with
psychological capital; however, the most common factors which are being used in the literature as a
representative of psychological capital are optimism, resilience, self-efficacy and hope. However, the
findings of this study posit that only hope and self-efficacy are significantly associated with culture.
Since the p-value of both hope and self-efficacy are less than 5% level of significance. But, the
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relationship of hope is negative, whereas the coefficient of self-efficacy is positive. This means that
hope negatively impacts the culture of the organization while the impact of self-efficacy is positive in
improving the intrapreneurial culture.

Original Sample gtf\zggg% T Statistics P Values
Sample (O) Mean (M) (STDEV) (|O/STDEV))
Hope -> Intrpreneurial -0.188 -0.189 0.073 2.588 0.010
Culture
Optimism -> 0.098 0.095 0.094 1.050 0.294
Intrpreneurial Culture
Reselience -> 0.140 -0.104 0.104 1.343 0.180
Intrpreneurial Culture
Self-Eficacy -> 0.259 0.259 0.080 3.223 0.001

Intrpreneurial Culture

4. Discussion and Conclusion

Although literature posits that optimism and resilience have a significant impact, for instance, with
respect to optimism, the findings of current research are consistent with the results of Giacomin et al.
(2016). They argued that optimism is significantly associated with culture. Similarly, Korber and
McNaughton (2017) emphasised that resilience is an important factor for entrepreneurship. They posit
that resilience is one of the most significant traits of individual and entrepreneurial businesses. It also
acts as a trigger for entrepreneurial intentions, entrepreneurial failure, and the process of recovery and
transformation. However, the result of the current study posits that there is no impact of resilience and
optimism. The results posit that out of selected four factors, including optimism, resilience, self-efficacy
and hope, only two factors, i.e. hope and self-efficacy, are significantly associated with culture. The
relationship of hope is found negative in this research, where Synder et al. (1996) stated that the
relationship of hope is positive with respect to positive affect, while this relationship turns negative
where the effects are negative. So in line with Synder et al. (1996) ideology, it can be inferred that if the
overall culture of the organization is negative that the hopes are negative too. On the other hand, self-
efficacy positively impacts the culture since self-efficacy is considered highly important for motivating
an individual to bring creativity and innovation, which is ultimately important for intrapreneurship.

Moreover the previous studies such as (Auer et al., 2011) have analysed the impact of intrapreneurship
on firm-level factors such as growth. Other studies have liked it with the profitability and innovation
(Antoncic, 2007) the individual outcomes and attitude are less study in the literature (Reuther et al.,
2017). Therefore, the current study is important in two aspects; firstly, the study has shed light on the
important role of psychological capital in the entrepreneurial culture. Secondly, it has considered as an
addition in the existing literature as well.

According to Kyro (2015), entrepreneurship culture plays an important role not only in organizational
growth but also promote innovation in the organization as well. The organization success relies on the
operational strategies at one hand and the employee’s engagement as well (Kuckertz and Wagner 2010).
It has been found that psychological capital, particularly self-efficacy have a significant impact on
promoting the entrepreneurial culture in the organization, which employs that the psychological capital
enhances entrepreneurial culture that eventually enhances the innovations, growth and competitiveness
(Tang 2020). Apart from this, the psychological capital can be inferred as a strength in a way that it may
leave a positive and significant impact on the overall culture of the organization that motivates others to
excel and active involvement in the business processes. That will, in turn, promote innovation,
sustainable growth and competitive advantage in the organization. Moreover, the psychological capital
considered as a set of resources within employees of the organization; therefore, it will have a significant
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association with the firm overall performance and competitive position as well. Self-efficacy, on the
other hand, is the ability to establish the course of actions required to cope up with a certain situation in
the organization. It is believed that it enhances confidence and increase the level of self-competency
level within the organization (Greenacre et al., 2014). Therefore, self-efficacy is highly desired in the
challenging and dynamic business environment of today’s corporate world.

Limitation and Future Research:

The primary objective of the study was to identify the role of Psychological Capital in creating an
entrepreneurship culture, considering the case of the textile sector of turkey. Although the study has
shown that the factor of Psychological Capital, such as self-efficacy, have a positive association with an
entrepreneurial culture, the results of the study cannot be generalized to the other business as business
may differ in size, strategy to run the business (Blackburn et al. 2013). Moreover, the study cannot be
generalized due to the limited data used in the analysis as well.

Future research can be done considering multi-sector analysis and comparing the level and extent of
entrepreneurship culture in the different sector of the economy. Future study can be done using the large
number of data collected from the respondents as well. Moreover, the study can be done considering the
relationship between psychological capital and employee engagement. Furthermore, future study can be
done for considering the other developing and developing nation in the world so that more robust results
can be generated.
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Genisletilmis Ozet

I¢ girisimcilik kiiltiirii, isletmenin biiyiime ve performans agisindan siirdiiriilebilirligini saglamast igin
onemli bir gerekliliktir. Ayni1 zamanda, psikolojik sermaye, isyerindeki performansini artirmaya
yardimc1 olan ve bireyin i¢indeki gii¢ ve kaynaklar (6z yeterlilik, iyimserlik, umut ve dayaniklilik)
kiimesidir. Dinamik isletmelerde rekabet avantaji elde etmek i¢in olusturulan girisimcilik kiiltiiriiniin
oynadig1 rol yadsinamamaktadir. Bu calismada tekstil sektorii goz oniinde bulundurarak psikolojik
sermayenin i¢ girisimeilik kiiltiirii izerindeki etkisinin belirlenmesi amaglanmigtir. Caligmada umut ve
0z yeterliligin girisimcilik kiiltiirii ile onemli 6l¢iide iliskili oldugu saptanmistir. Sonug olarak, calisma
dinamik bir ortamda calisan isletmeler i¢in psikolojik sermaye ve girisimcilik kiiltiirii arasindaki iligki
hakkinda diigtindiiriicii bilgiler bulmustur.

I¢ girisimcilik isletmelerin sektorde rekabetgi olabilmeleri igin olduk¢a énemlidir. Tiirkiye'nin mevcut
ekonomik ortaminda i¢ girisimcilik tekstil firmalari tarafindan rekabet gili¢lerini artirma stratejisi olarak
kullanilmaktadir. Bu unsur, isletmelere ¢aligsanlarin bir organizasyonun temel kaynaklarini yeni tiriinler
veya hizmetler gelistirmek icin kanalize etmeye tesvik edilebilecegi bir kiiltiir yaratmada yardimei olur
(Di Fabio & Duradoni, 2019). Dolayisiyla i¢ girisimcilik, ¢alisanlarin isletmede degisim ajanlari
olmalarina, yeni fikirler ortaya koymalarina ve bu fikirleri basarili bir sekilde uygulamalarina yardimci
olan bir seydir. Giliniimiizde tekstil isletmeleri, her ¢alisanin yeteneginden yararlanilabilmesi ve ¢ogu
girisimci ¢alisanin ilgisini ¢ekebilmesi ve elde tutabilmesi i¢in bir i¢ girisimcilik kiiltlirii olusturmaya
yardimci olabilecek yonlere biiyiik 6nem vermektedir (Duradoni & Di Fabio, 2019).

Mevcut arastirmanin ana odak noktasi bir i¢ girisimeilik kiiltiirii yaratmada psikolojik sermayenin
oynadig rolii arastirmaktir. Psikolojik sermayenin temel unsurlari lizerine yapilan 6nceki ¢alismalara
dayanarak 6z yeterliligin ve iyimserligin girisimci davranis1 gelistirmeye yardimci olabilecek iki temel
bileseni oldugu bulunmustur (Baluku ve digerleri, 2019; Alessio ve digerleri, 2019). Simdiye kadar ¢ogu
aragtirmacimin odak noktasi esas olarak finansal kaynaklar1t ve maddi kaynaklari igeren ekonomik
sermayenin girisimcilik basaris1 iizerindeki roliinii arastirmak olmustur. Ancak, i¢ girisimcilik
kiiltiirliniin yaratilmasinda psikolojik sermayenin oynadigi role ¢ok az ilgi gosterilmistir. Psikolojik
sermayenin girisimcilik basarisi tizerindeki dogrudan etkisini arastiran Newman, Schwarz ve Borgia
(2014) gibi baz1 ¢aligmalar psikolojik sermayenin mikro finans saglanmasi ile girisimcilik sonuglari
arasindaki iligskiye aracilik ettigini bulmustur. Bununla birlikte, 6nceki ¢aligmalarin higbiri psikolojik
sermayenin i¢ girisimcilik kiiltlirliniin yaratilmasi tizerindeki etkisini incelememistir. Dolayisiyla
mevcut ¢alisma, psikolojik sermayenin bir i¢ girisimeilik kiiltlirii olusturmadaki roliinii arastirarak
literatiire deger katmistir.

Arastirmanin amacint goéz Oniinde bulundurarak mevcut arastirma igin nicel arastirma yontemini
se¢mistir. Nicel arastirma yontemi, verilerin degerler, olgular ve rakamlar bi¢iminde toplandigi ve
yorumlandigi yontemdir (Park ve Park, 2016). Nicel arastirma yaklagimi, ¢alismalarin kiigiik bir
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orneklem tizerinde yiiriitiilmesi ve daha biiylik bir popiilasyon {lizerinde genellestirilmesi gerektiginde
en iyi olarak kabul edilir. Bu arastirma tasarimi, arastirmanin arastirma sorusu ve hedefleri ile de
uyumludur (Snyder ve Bish, 2018). Arastirma tekstil sektoriinii temel aldigindan, ¢alismanin amaglarini
gergeklestirmek igin tekstil sektorii ¢alisanlart arastirmanin toplam evrenini olusturmaktadir. Yiiksek
maliyetler ve zaman kisitlamalari nedeniyle tiim popiilasyon iizerinde arastirma yapmak miimkiin
degildir. Mevcut aragtirmada, 6rneklem biiyiikliglinii segmek i¢in kolayda drnekleme kullanilmustir.
Mevcut arastirma nicel nitelikte oldugundan arastirma araci olarak anket kullanilmistir. Anketin ilk
boliimii yas, cinsiyet, egitim ve isteki deneyim yilina dayali demografik bilgilere dayanmaktadir. ikinci
boliim psikolojik sermaye ve i¢ girisimeilik kiiltiirii ile ilgili sorular1 igermektedir. Psikolojik sermaye
ile ilgili sorular (Malone, 2010) calismasindan uyarlanmustir. I¢ girisimeilik kiiltiirii ile ilgili sorular
Hill'in (2003) ¢alismasindan uyarlanmistir. Bagimsiz degiskene iliskin 18 madde ve bagimli degiskene
iliskin 9 madde bulunmaktadir. 300 anket dagitilmis ve 280 anket geri alinmistir. Mevcut arastirmadaki
yanit orani yiizde 93 ile iyi biro ran elde edilmistir. Ancak, eksik veriler ve diger verilerle ilgili konular
dikkate alindiktan sonra analiz i¢in yalnizca 213 yanit dikkate alinmistir. Degiskenlerin tanimlayicilarini
bulmak i¢in SPSS kullanilmistir. SmartPls, model uygunlugunun, giivenilirliginin ve farkli gecerlilik
tiirlerinin kontrol edilmesi i¢in dogrulayici faktor analizi kullanilmistir.

Calismadaki degiskenler i¢in Cronbach's Alpha; umut, iyimserlik, dayaniklilik, 6z yeterlik ve i¢
girisimcilik kiiltiiri sirasiyla 0,873, 0,863, 0,911, 0,887 ve 0,912'dir, bu kabul edilebilir bir degerdir.
Benzer sekilde, bilesik giivenilirlik (CR) de minimum gereklilik araligindadir. Umut, iyimserlik,
dayaniklilik, 6z yeterlik ve i¢ girisimeilik kiiltiirin CR'si sirasiyla 0.920, 0.899, 0.932, 0.917 ve
0.927'dir. Tiim bu CR degerleri, 0.70'lik kiyaslama degerinden daha yiiksektir. Ayrica, incelenen tiim
degiskenlerin AVE degerleri de 0,50 referans degerinden daha yiiksektir. Ornegin, umut durumunda
AVE degeri 0,793 iken en diigitk AVE 0,682 degeri ile i¢ girisimcilik kiiltiiriidiir. Bu verilerin yakinsak
gecerliligini dogrular. SRMR kriterine gére, SRMR'nin model uygunluk degeri 0.068'dir ve bu deger
0.08'lik kryaslama degerinin altindadir. Bu, incelenen modelin iyi bir uyum oldugunun agik bir
gostergesidir.

Bu ¢alismanin amaci, psikolojik sermaye ile tekstil sektdriiniin i¢ girisimcilik kiiltiirii arasindaki iligkiyi
bulmaktir. Literatiirde psikolojik sermaye ile cesitli faktorler iliskilendirilmektedir; Ancak psikolojik
sermayenin bir temsilcisi olarak literatiirde en sik kullanilan faktorler iyimserlik, dayaniklilik, 6z
yeterlik ve umuttur. Bununla birlikte, bu calismanin bulgulari, yalnizca umut ve 6z yeterliligin kiiltiirle
onemli o6l¢iide iliskili oldugunu ortaya koymaktadir. Ancak umut iliskisi negatif, 6z yeterlik katsayisi
ise pozitiftir. Bu umudun 6rgiit kiiltiirtinti olumsuz etkiledigi, 6z yeterliligin ise i¢ girisimcilik kiiltiirtini
gelistirmede olumlu oldugu anlamina gelir.

Konuyla ilgili literatiir incelediginde iyimserlik ve dayanikliligin énemli bir etkiye sahip oldugu 6ne
stiriilsede mevcut arastirmanin bulgulart Giacomin ve ark.'nin (2016) yaptig1 ve iyimserligin kiiltiirle
onemli olgtide iliskili oldugunu savunduklari ¢alismanin sonuglariyla tutarlidir. Benzer sekilde Korber
ve McNaughton (2017), dayanikliligin girisimcilik i¢in dnemli bir faktor oldugunu vurgulamustir.
Dayanikliligin bireysel ve girisimci isletmelerin en &nemli ozelliklerinden biri oldugunu 6ne
siirmiislerdir. Bununla birlikte, mevcut ¢aligmanin sonucu, dayaniklilik ve iyimserligin higbir etkisinin
olmadigini ortaya koymaktadir. Sonuglar, iyimserlik, dayaniklilik, 6z-yeterlilik ve umut dahil olmak
iizere secilen dort faktorden sadece iki faktoriin yani umut ve 6z-yeterligin kiiltiirle dnemli 6l¢iide iliskili
oldugunu ortaya koymaktadir. Synder ve ark. (1996) olumlu duygulanim agisindan umut iliskisinin
olumlu oldugunu, etkilerin olumsuz oldugu durumlarda ise bu iliskinin olumsuza dondiigiini
belirtmistir. Yani isletmenin oOrgiit kiltiiri olumsuz ise, umutlarin da olumsuz oldugu sonucuna
varilabilir. Ote yandan, 6z yeterlik kiiltiirii olumlu etkiler, ciinkii 6z yeterlik, bireyi yaraticith@ ve
yeniligi ortaya cikarabilmesini motive etmek i¢in son derece dnemli kabul edilir, ki bu da nihayetinde
i¢ girisimcilik i¢in dnemlidir.

Ayrica (Auer ve digerleri, 2011) gibi dnceki ¢aligmalar, i¢ girisimeiligin bilytime gibi firma diizeyindeki
faktorler iizerindeki etkisini analiz etmistir. Diger ¢alismalar karliligi ve yenilikgiligi ile begenserken
(Antoncic, 2007), isletmelerdeki bireysel sonuglar ile tutum ve davranislar literatirde daha az
calistimustir (Reuther vd., 2017). Bu nedenle, mevcut ¢alisma iki agidan 6nemlidir; ilk olarak ¢alisma
psikolojik sermayenin girisimcilik kiiltiiriindeki dnemli roliine 151k tutmustur. ikinci olarak, mevcut
literatiirde de bir ek olarak degerlendirilmistir.

2713



Kiziloglu, M., 2701-2714

Kyrd'ye (2015) gore girisimceilik kiiltiirii sadece orglitsel biiyiimede degil ayn1 zamanda orglitte yeniligi
de tesvik etmede 6nemli bir rol oynamaktadir. Isletme basarisi operasyonel stratejilere ve ayn1 zamanda
caliganin Orgiite olan bagliligina baghdir (Kuckertz ve Wagner 2010). Psikolojik sermayenin, 6zellikle
0z yeterliligin, igletmede girisimcilik kiiltliriinii tesvik etmede onemli bir etkiye sahip oldugu ve
psikolojik sermayenin sonunda yenilikleri, biiyiimeyi ve rekabet giiciinii artiran girisimcilik kiiltiiriinii
gelistirdigi bulunmustur (Tang 2020).

Biitiin bunlarin yaninda psikolojik sermaye is siireglerinde basarili olmaya ve aktif katilima motive eden
isletme kiltlri {izerinde olumlu ve onemli bir etki birakabilecek bir giic olarak diger calisanlarin
karsisina cikarilabilir. Bu da isletmede yeniligi, siirdiiriilebilir biiyiimeyi ve rekabet avantajini tesvik
edecektir. Psikoloijik sermaye Orgiit calisanlari icinde onemli bir kaynak oalrak diisiiniilmektedir; bu
nedenle, psikolojik sermaye isletmenin genel performansina ve rekabet¢i konumu ile olan iliskisi
acisindan da dnemli bir yere sahiptir. Ote yandan 6z yeterlik, isletmedeki belirli bir durumla basa ¢ikmak
icin gereken eylemlerin seyrini olusturma yetenegidir. Bu durumunda isletme iginde giiveni artirdigina
ve 0z yeterlilik diizeyini yiikselttigine inanilmaktadir (Greenacre vd., 2014). Bu nedenle, giiniimiiziin
kurumsal diinyasinin zorlu ve dinamik is ortaminda 6z yeterlilik olduk¢a arzu edilmektedir.
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