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OZET

Ikna cabasimn acik bigimde goriilebildigi siyasi sdylemler her zaman mantik kurallara
riayet etmez. Buna bagl olarak sdylem, i¢inde gecerli ve kuvvetli arglimanlarla birlikte
gecersiz ve zayif argiimanlart da biinyesinde barindirir. Nitekim ikna etmek veya ikna olmak
biitlinliyle rasyonel bir olgu degildir. Bu sebeple, irrasyonel unsurlara bagli ikna c¢abasini
rasyonel olanindan ayirt etmek i¢in “rasyonel ikna edicilik™ ifadesi kullanilir. Rasyonel ikna
edicilik disindaki ikna girisimlerinin kullandig1 tekniklerden biri de ikna edenin, safsata
olarak bilinen mantik hatalarina basvurmasidir. Bunlarin ise onlarca tiiriinden bahsetmek
miimkiindiir. Sahte ikilem (false dilemma) veya “ak ya da kara” safsatas1 olarak bilinen tiir,
siyasi hayatta en cok istifade edilenler arasindadir. Tiirk siyasi hayatinda da siklikla
karsilagilan bu safsata tiirli, muhatabina 2 segenek sunarak bunlardan bir tanesini se¢ime
zorlar. Seceneklerden biri sdylem sahibinin goriisiinii yansitirken digeri genelde kimsenin
kabul etmeyecegi olumsuz bir fikri, davranigi temsil eder. Boylelikle muhatap, ikincisi kabul
edilemeyecek bir secenek oldugundan, sdylem sahibinin One slirdligii goriisii kabullenmeye
zorlanir. Bdylesi bir sahte ikilem karsisinda bir {i¢iincii ihtimalin (hatta ¢ok daha fazlasinin)
varligin1 diistinme becerisinden mahrum birakilmaya ¢alisilan muhatap, aslinda onaylamadigi
sOylemi kabul etmek durumunda kalabilir. Sosyal gergekligin dogast geregi her sey ak ya da
kara degildir; bir bagka secenek miimkiindiir veya baska bir orta yol bulunabilir. Mesela A
partisini desteklemiyorsaniz terdrist veya hain olmak zorunda degilsiniz. Kurtulusu, refah1 ve
huzuru kendisinin se¢imlerde galip ¢cikmasina baglayan A partisine oy vermemisseniz iilkeyi
karanlik giinlerin bekledigini kolaylikla iddia edemezsiniz. Diger yandan siyasi hayatin i¢inde
yaygin bir bigimde var olmaya devam eden, siyasal tercihleri etkileyen bu mantik yanlisini
irdelemek 6nemlidir. Aktarilanlar ¢ercevesinde bu ¢aligmanin amaci, siyasi sdyleme yansiyan
ak ya da kara safsatasinin Tiirk siyasi hayatindaki kullanimlarina isaret etmektir. Boylelikle
bir mantik hatasinin, se¢men zihnini akla aykir1 sekilde yonlendirilmesinde nasil
aragsallastirildig gosterilmeye ¢alisilmistir. Bu amag¢ dogrultusunda, ¢alisma dahilinde Tiirk
siyasi hayatindan ak ya da kara safsatasi tiirlinden ornekler derlenmistir. Arglimantasyon
analizi yoOntemiyle sOyleme sirayet etmis bu yapilarin mantik kurallarina aykirilig
gosterilirken ilgili safsataya dayali sdylemin rasyonel ikna edicilikle ilgisinin bulunmadig1
belirtilmistir. Bununla birlikte, safsatalara bagvuran bu tiir sdylemlerin siyasette kutuplagma

ve segmen ¢Ozililmesi iizerindeki muhtemel etkisinin alt1 ¢izilmistir.
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Anahtar Kelimeler: Soylem, Tkna, Safsata, Ak ya da Kara Safsatas1.

Abstract

It is difficult to say that political discourses that aim to persuade voters always follow the
rules of logic. Accordingly, discourse includes valid and strong arguments as well as invalid
and weak arguments. As a matter of fact, persuading or being persuaded is not a completely
rational phenomenon. For this reason, the expression '"rational persuasion" is used to
distinguish persuasion based on irrational elements from rational ones. One of the techniques
used by the persuader within the scope of irrational persuasion is the fallacies. It should be
noted that there are dozens of varieties of them. The type known as "white or black" fallacy is
among the most exploited in political life. This type of fallacy, which forces its target to
choose one of them by offering 2 options, is also frequently encountered in Turkish political
life. One of the options reflects the opinion of the speaker, while the other represents a
negative idea or behavior that no one will generally accept. Thus, the target is forced to accept
the opinion put forward by the speaker, since the second one is an unacceptable option. In the
face of such a false dilemma, the target, who is tried to be deprived of the ability to consider
the existence of a third (or even more) possibility, may actually have to accept the option that
seems illogical. Social reality tells us that everything is not white or black. Accordingly,
another option is possible or another way can be found. For instance, if you do not support
political party A, you do not have to be a terrorist or a traitor. If you have not voted for party
A, which attributes salvation, welfare and peace to its victory in the elections, it cannot be
easily claimed that dark days await the country. On the other hand, it is important to examine
this fallacy that continues to exist widely in political life and affects political choices. The aim
of this study is to point out the usages of the white or black fallacy reflected in the political
discourse in Turkish political life. Thus, it has been tried to show how a false reasoning is
instrumental in manipulating the voter's mind against reason. For this purpose, within the
scope of the study, examples of white or black fallacies from Turkish political life have been
compiled. By using the argumentation analysis method, it has been shown that these
arguments, which have spread to the discourse, are against the rules of logic. It has been
stated that discourse based on black and white fallacy has nothing to do with rational
persuasion. However, the possible impact of such rhetoric on political polarization and
dealignment has been underlined.
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